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Careline Services becomes HGS UK and Outlines Plans for 

Growth 

June 29th 2012: Careline Services, the UK-based customer management outsourcing business has 

changed its name to Hinduja Global Solutions UK limited. It will now operate under the HGS UK brand 

from today.  The change follows the acquisition of Careline Services by HGS in June 2010.  Since then, 

the company has been able to leverage the global best practices, partner network and management 

bandwidth  of HGS to expand & strengthen its presence in Europe and the name change is a step further 

to demonstrate ONE HGS across globe. 

Today’s change of company name for Careline Services is accompanied by the launch of its new web site 

– www.teamhgs.com. 

Partha DeSarkar, HGS’s global CEO, comments:  Careline, now HGS UK has exceeded our 

expectations as a respected and growing provider within the European marketplace.  The HGS team in 

Europe is now central to our plans to build strong domestic operations in Europe’s key markets and to 

optimise opportunities for the growth of multi-geography contracts.” In addition to domestic service 

delivery, HGS UK offers European clients access to a range of global service delivery locations in North 

America, Africa and Asia.  

In the two years since the acquisition the company has increased its UK revenue by more than 60%, 

opened a new UK contact centre in Preston and expanded into mainland Europe with the opening of 

facilities in France, Germany, Italy and the Netherlands.  Growth has been fuelled by significant new 

business wins and contract expansions with organisations including Unilever, TalkTalk, General Mills, 

Premier Foods, the Department of Business, Innovation & Skills, the Department of Energy & Climate 

Change and the Identity & Passport Service.  

“This impressive growth and international expansion signals the success of our business within the HGS 

family,” says Charles Cooper Driver CEO Europe (formerly Managing Director of Careline).  “In 2010 

we stated that the acquisition would allow us to pursue a European expansion programme.  That is now 

becoming a reality.  Our first step is to serve the European customer bases of our UK clients from our 

new continental locations.  We anticipate that, as we grow, we will also offer domestic services to 

clients from those countries.” 
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NOTES FOR EDITORS 

About HGS in Europe 

HGS in Europe operates from three contact centres in the UK and four on the European continent.It 

handles in excess of 50,000 customer interactions a day across multiple channels and in 14 languages.  Its 

clients include some of the UK’s most reputable brands including Unilever, TalkTalk, Virgin, the 

Department of Innovation & Skills and the Department of Energy & Climate Change. 

About Hinduja Global Solutions (HGS):  

HGS, part of the multi-billion dollar conglomerate – Hinduja Group, is a world leader in Customer Relationship 

and Business Process Management, with a global footprint across North America, Europe, Asia and Africa. With 

over three decades of experience with some of the world’s most recognized brands, it delivers the best practices 

that drive exceptional results for its clients. Its contact center solutions, back office transaction processing 

services, domain analytics and process consulting solutions combine operational excellence with functional 

expertise. It enjoys “Preferred Partner” status with most of its major clients. HGS currently serves 485 clients 

through its 51 Global Delivery Centers & employs close to 24000 people worldwide. HGS India is a public limited 

company, listed on the National Stock Exchange (NSE) and Bombay Stock Exchange (BSE). It had a turnover of 

$313 million in the fiscal year 2011-12 

Disclaimer: 

Some of the statements in this document that are not historical facts are forward looking statements. 

These forward-looking statements include our financial and growth projections as well as statements 

concerning our plans, strategies, intentions and beliefs concerning our business and the markets in which 

we operate. These statements are based on information currently available to us, and we assume no 

obligation to update these statements as circumstances change. There are risks and uncertainties that 

could cause actual events to differ materially from these forward-looking statements. These risks 

include, but are not limited to, the level of market demand for our services, the highly-competitive 

market for the types of services that we offer, market conditions that could cause our customers to 

reduce their spending for our services, our ability to create, acquire and build new businesses and to 

grow our existing businesses, our ability to attract and retain qualified personnel, currency fluctuations 

and global market conditions and other risks not specifically mentioned herein but those that are 

common to industry. Further, this document may make references to reports and publications available 

in the public domain. Hinduja Global Solutions Ltd. Makes no representation as to their accuracy or that 

the company subscribes to those views / findings. 
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