
 
 

 

PRESS RELEASE 

 www.teamhgs.com 

 

 

 

 

HGS Centre for Excellence supports TalkTalk TV migration 
 

London 10 June, 2013: HGS UK has completed a TV migration campaign for telecoms giant, TalkTalk 

that has created thousands of customers for the company’s new ‘triple play’ service, which combines the 

newly launched TalkTalk Plus TV, alongside broadband and fixed line services.  

 

The team at the HGS Centre of Excellence for Retention & Loyalty in Preston, Lancashire successfully 

migrated customers from a legacy TV offering inherited from Tiscali, the company TalkTalk acquired in 

2009, to the new bundled TalkTalk service.  “This means HGS has not only retained those customers, 

but extended their use of TalkTalk products,” says Olivia Streatfeild, Director of Marketing, Acquisition 

and Loyalty for TalkTalk. 

 

Throughout the migration campaign, which commenced in January 2013, HGS’ performance exceeded 

the targets established by TalkTalk.  “These are tremendous results,” says Les Blacker, Site Director at 

HGS Preston.  “Retention is a particularly challenging aspect of customer service and becomes especially 

so during a migration operation.  Our results are testament to the quality of TalkTalk’s bundled services 

as well as our own agents’ product understanding and sales skills.” 

 

HGS established the TalkTalk Centre of Excellence in July 2012, when it took over the operation of 

TalkTalk’s Preston-based contact centre.  Today, its team of 250 individuals manages around 29,000 calls 

a week and achieves retention scores of up to 92%, with very high customer satisfaction with agent 

performance. 

 

TalkTalk now has 4 million phone and broadband customers across the UK and over 230,000 now take 

YouView TV from TalkTalk.  “HGS is supporting our ongoing strategy to increase take up of TalkTalk’s 

compelling range of communication and entertainment services,” confirms Olivia Streatfeild. 

 

ABOUT HGS UK 

HGS UK operates from three contact centres in the UK and four on the European continent. It handles 

in excess of 50,000 customer interactions a day across multiple channels and in 14 languages. Its clients 

include some of the UK’s most reputable brands including Unilever, TalkTalk, Virgin, the Department of 

Innovation & Skills and the Department of Energy & Climate Change.  
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For further information please contact: 

Roger Beadle  

M: +44 - 780 15938143  

E: RogerB@teamhgs.com 

 

About Hinduja Global Solutions (HGS):  
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HGS, part of the multi-billion dollar conglomerate – Hinduja Group, is a world leader in Customer Relationship 

and Business Process Management, with a global footprint across North America, Latin America, Europe, Asia 

and Africa. With over three decades of experience with some of the world’s most recognized brands, it delivers 

the best practices that drive exceptional results for its clients. Its contact center solutions, back office transaction 

processing services, domain analytics and process consulting solutions combine operational excellence with 

functional expertise. It enjoys “Preferred Partner” status with most of its major clients. HGS currently serves 535 

clients through its 56 Global Delivery Centers & employs over 23000 people worldwide. HGS India is a public 

limited company, listed on the National Stock Exchange (NSE) and Bombay Stock Exchange (BSE). It had a 

turnover of $364 million in the fiscal year 2012 - 13 
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