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HGS 2.0
A new beginning

A promise to 

soar Higher 



Sa fe  Ha rb ou r St a t e m e nt

Certain statements in this presentation concerning our 
future growth prospects are forward-looking statements, 

which involve a number of risks and uncertainties that 
could cause actual results to differ materially from those 

in such forward-looking statements. 



Ove rvie w  of t he  p re se n t a t ion  

About HGS Performance Business 
Highlights Way forward



FY2021-22: An e xt ra ord ina rily e ve n t fu l ye a r

 Completed sale of Healthcare Business  at  a valuation 

of US $  1,200  m illion, sub je ct to c losing  ad justm e nts

 Com ple te d  acquisition of Dive rsify Offshoring  Solutions 

in Austra lia

 Initia te d  the  acquisition of NXTDIGITAL’s d ig ita l and  

m e d ia  busine ss

 Launche d  ne w HGS b rand  ide ntity acce ntuating  the  

Dig ita l am bitions



About HGS



HGS’ ne w  b ra nd  id e n t it y

On December 9, 2021, HGS marked a ne w m ile stone  with the  launch of a  ne w b rand  
ide ntity, which com prise s a  re de signe d  logo and  ne w vision and  m ission sta te m e nts.

The new logo

Our Vision 
is  to  be  the  world ’s  le ad ing  e xpe rt in 
transform ing  custom e r e xpe rie nce s 

for the  m ost adm ire d  b rands.

Our Mission
is  to  innovate , op tim ize , and  g row our 

c lie nts’ busine sse s with the  pe rfe ct 
balance  of te chnology and  pe op le .



HGS’ Five  Ne w  Va lu e s

Based on the five principles established by our Group Founder, HGS has evolved Five 
Value s that we ave  the  d iffe re nt culture s across HGS and  its  subsid iarie s into one  fab ric .

We deliver on our 
promises every 

time. 
Our word  is  our bond .

Excellence

We raise the bar 
higher and higher.
Continuous innovation 

is  in our DNA.

Collaboration

Your success is our 
success.

We  align e ve ryone  
and  e ve rything  

ne e de d  to achie ve  our 
share d  goals  toge the r.

Sustainability

We work to give.
We  care  for our 

p lane t as  we ll as  our 
com m unitie s, 

pe op le , c lie nts , and  
partne rs .

Inclusivity

Together, we 
progress.

We  e m brace  
d iffe re nce s and  foste r 

an e nvironm e nt of 
m utual trust, re spe ct, 

and  e quality.



HGS a t  a  Gla nc e

Note: *FY22 revenues include revenues from the Healthcare Services Business till date of sale on 5 th January, 2022 | Num be r of  de live ry ce nte rs, e m ploye e s, locations and  
c lie nts are  as of 31st March, 2022.
** Australia  and  UAE – sale s office

Optim izing  custom e r e xpe rie nce s and  he lp ing  our c lie nts be com e  m ore  com pe titive

HGS’ Presence

*



Performance Snapshot



Re ve nu e  Pe rform a nc e
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Note: FY22 revenues include revenues from the Healthcare Services business till date of sale, i.e.,. 5 th January, 2022



EBITDA Pe rform a nc e
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Note: FY22 EBITDA includes EBITDA from the Healthcare Services business till date of sale, i.e.,. 5 th January, 2022



PAT Pe rform a nc e

Note: FY22 PAT includes PAT of the Healthcare Services business till date of sale, i.e., 5 th January, 2022 and  p rofits  from  sa le  of the  He althcare  Se rvice s busine ss 
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Re ve nu e  b y De live ry Loc a t ion  & Orig ina t ion

FY’21 – ‘22

*Note: The data for FY2021 -22 includes the recently divested Healthcare Services business
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Revenue by Origination
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*Othe rs Inc lude s Australia , Philipp ine s, MENA and  Jam aica



Cha nne l m ix a nd  Clie n t  c onc e n t ra t ion

FY’21 – ‘22

*Note: The data for FY2021 -22 includes the recently divested Healthcare Services business
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Channel Mix
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Business Highlights



Ke y Bu sine ss  Up d a t e  – Ac q u is it ion  of Dive rs ify

 HGS forayed into a new client market Australia and 
Ne w Ze aland  (ANZ) with the  acquisition of Dive rsify 
Offshore , Austra lia , e ffe ctive  Fe bruary 25, 2022

 Acquisition pe rform ing  we ll
• Strong  re ve nue  g rowth
• He althy sale s p ipe line   



Ke y Bu sine ss  Up d a t e  – NXTDIGITAL Tra nsa c t ion

Acquisition of NXTDIGITAL’s media & 
d ig ita l busine ss approve d  by Boards of 
HGS and  NXTDIGITAL in Fe bruary 2022

Post re ce ip t of d ire ction of Hon’b le  
NCLT, the  m e e ting  of Equity 

Share holde rs of HGS was conve ne d  on 
Se p te m be r 2, 2022 to conside r the  

Sche m e  of Arrange m e nt. 

The  Re solution re ce ive d  approval of 
ove r  94% of the  m inority share holde rs 

e xe rcising  the ir voting  rights .

Com pany pe tition file d  with NCLT on 
Se p te m be r 6 ,  2022 and  adm itte d  by 

NCLT on Se p te m be r 13, 2022

On Com ple tion of the  transaction with 
NXTDIGITAL :

Share  cap ita l  of HGS will incre ase  from  
4.179 Cr share s to 5.248 Cr share s

NXTDIGITAL share holde rs would  own 
20 .4% of share s of HGS

Prom ote rs’ hold ing   would  d rop  from  
67.13%  to 66.63%



HGS is  a  re sp ons ib le  c orp ora t e  c it ize n

In India, a contribution of 

INR 5.66 Cr.
was m ade  during  FY2022 through 

various NGO partne rs

In FY2022, ove r 8,500 e m ploye e  volunte e rs 

contribute d  11,278+ hours g lobally towards 
various social cause s (e nvironm e nt, e ducation, 

com m unity de ve lopm e nt, skilling , COVID-19 
care  support, e tc) and  re ache d  approxim ate ly 

2,00,000 live s through the ir e fforts

Our key impact Partners



What lies ahead



Gre a t  St a rt  t o  FY2023

Q1 FY2023 has been another strong quarter for HGS

Financial highlights

• Strong revenue growth of 14.1% YoY to INR 912Crore

• Net profit of INR 73.3 Crore, a 9x growth YoY

BusinessUpdates

• NXTDIGITAL gets shareholders’ nod for merger with HGS

• Robust demand for our customer experience (CX) services

and digital solutions across all our geographies

• Digital contribution to overall HGS revenue up from 9.8% in

Q1FY22 to 14.3%in Q1FY23

• Signed 28 digital - led engagements across existing and new

clients
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Wha t ’s  Ne xt  – Bu ild ing  HGS a s  a  ne w  kind  of d ig it a l CX c om p a ny

Modern. Frictionless. Agile. 

 Cloud platform -enabled , knowledge oriented, 
process -as-a-service

 Deliver frictionless digital customer experiences

 Partner from strategy & design to execution

 Full spectrum of digital transformation services

 Maximize customer value by addressing the 
rising consumer expectations
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Thank you.
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